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DANISH COMPETITION AND CONSUMER AUTHORITY

ADVERTISEMENT OF ACCESS TO DATA ON PUBLIC
ELECTRIC VEHICLE CHARGING INFRASTRUCTURE

1. PURPOSE
The Danish Competition and Consumer Authority (hereinafter referred to as the "contracting
authority") wants to purchase access to data on the public electric vehicle charging infrastructure
for all operators in Denmark (and three other North European/Scandinavian countties).

The purpose is to obtain information in order to describe the change over time in market
concentration in Denmark (based on ownership of electric vehicle public chargepoints/charging
outlets) and to compare with the market concentration in other countries.

The contracting authority hereby invites interested eligible companies to submit offers for the
solution of this task.

2. SCOPE OF THE TASK
The advertisement includes the procurement of access to data on the public electric vehicle
charging infrastructure for all operators in Denmark (and three other North
European/Scandinavian countries).

The data should at least meet the following requirements:
- Number of all public electric vehicle chargepoints/chatging outlets

- Updated information with a large coverage of all public chargepoints/charging outlets
(for Denmark there should be information about at least 5.300 chargepoints/charging
outlets)

- Information about the distribution of public chargepoints/chatrging outlets by different
operators

- Information about the type of public chargepoints/charging outlets (normal, fast, rapid,
ultra-rapid — or similar)

- Information about the geographical location (region/municipality or actual location) of
the different public chargepoints/charging outlets

- The development over time (at least three years back for Denmark) in number of public
chargepoints/charging outlets

- The information should cover Denmark and at least three other North
European/Scandinavian countries

Access to the data:
The data shall be made available by allowing access to data extraction and descriptive statistics
from an external database. The access should be given for at least four users.

Within the first 12 months from the date of contracting, The Danish Competition and Consumer
Authority has the option to renew the license to the system for one month at a time on the same
terms and conditions. The contract has an expected duration of four months.



3. PERSONAL DATA

The contracting authority processes personal information in connection with receiving offers,
typically contact information for one or more employees of the bidder. The General Data
Protection Regulation grants rights to the registered, and the contracting authority’s processing of
personal data is desctibed in the ptivacy notice at https://www.en.kfst.dk/about-us/find-us-
online/ptivacy-policy/.

4. PROCEDURE FOR THE ADVERTISEMENT
The contracting authority advertises the task in accordance with Title IV of the Danish Public
Procurement Act, as the contracting authority has determined that this contract has a clear cross-
border interest.

The process for submitting offers is organized as shown below.

4.1 Advertising material
The material that forms the basis for the submission of offers consists of the following:

a. Advertising conditions (this document)
b. The contracting authority’s contract and terms and conditions

4.2 Submission of offers
The bidder must prepare a written offer. Only one offer may be made per bidder.
The offer must not exceed one page exclusive the bidders standard terms and conditions. Pages
beyond the maximum number will not be included in the evaluation. In the event that more than
the specified number of pages are submitted, only the first page will be considered in the

evaluation.

The bidder shall further submit their standard terms and conditions. The contracting authority’s
contract and terms and conditions have priority over the supplier’s terms and conditions.

Offers must be received no later than Wednesday March 2™ 2022, 12:00 GMT+1. Offers
received after this date will not be considered.

Offers must be submitted in writing to Thomas Bue Bjorner (tbb@kfst.dk).

The offer must include descriptions in relation to the award criterion below, and the offers will
subsequently be assessed based on this criterion.

The offer and all related material shall be in English or Danish.

The bidder must abide its offer for one month after the deadline for submission of offers.

This document is based on the template from the Advisory Department — Government Procurement


mailto:tbb@kfst.dk

The bidder’s costs associated with submitting the offer are irrelevant to the contracting authority,
also if the contracting authority decides to cancel the advertisement without awarding a contract.

The contracting authority is not obliged to return the offers to the bidders.
4.3 Contract award

e Price: The task has a monthly maximum price of DKK 6.000 exclusive of VAT.
The bidder shall provide a fixed monthly price for access to an external
database.

It will be weighted positively that the total offered price is as low as possible compared to the
maximum price.

4.4 Negotiation

The contracting authority reserves the right to negotiate on the basis of the offers received.

5. EVALUATION OF OFFERS

After the deadline for submission of offers, the contracting authority will evaluate the received
offers on the basis of the above mentioned award criterion and decide, to which bidder to award
the contract.

The contracting authority will award the contract to the bidder that has submitted the offer with
the lowest monthly price.

All the bidders will be notified simultaneously, and as soon as possible, of the decision regarding
the contract award. The contracting authority intends to conclude the contract following the
award decision.

5.1 Contract conclusion
The contract will be concluded on the basis of the contract and terms and conditions enclosed.

The terms and conditions sets out the obligations and rights that will apply between the parties in
connection with the performance of the task covered by this advertisement.

The contracting authority’s terms and conditions will have priority over the supplier’s terms and
conditions.

6. QUESTIONS

Any questions about the material or process may be addressed in writing to Thomas Bue Bjorner

(tbb@kfst.dk) no later than Monday February 28", 2022, 12:00 GMT+1. Questions received after
this date will not be answered.
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Questions and answers will be uploaded in anonymised form to https://www.kfst.dk/om-
os/aktuelle-udbud/.

7. CONTACT INFORMATION

The contracting authority is:

The Danish Competition and Consumer Authority
Carl Jacobsens Vej 35

2500 Valby
Denmark

Contact person: Thomas Bue Bjorner (tbb@kfst.dk).

8. TIMETABLE
The advertisement is expected to be completed according to the timetable below. It should be
noted that the contracting authority reserves the right to make changes. Bidders will be notified
of such changes.

Wednesday February 23", 2022 | Advertisement on http://www.udbud.dk
Monday February 28", 2022,

12:00 GMT+1 Deadline for asking questions
Wednesday March 2™, 2022,
12:00 GMT+1 Deadline for submission of offers

Expected provision of notifications regarding the

rd
Thursday March 37, 2022 award decision to bidders and contract signing
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